Toast to
Humanity”®

Why Toast to Humanity International?

In this highly competitive, over-saturated and
often under-promoted business sector, Toast to
Humanity® International now offers your brands a
cost effective way to distinguish your brands from
the crowd. Toast to Humanity works at the center
of a value chain, leveraging the purchasing power
of consumers and the marketing power of brands
to help raise support for humanitarian causes!

Fully-Integrated Marketing,
Communications, Media and Targeted
Sampling and Sales Events

Toast to Humanity International continues to
create new and exciting high-profile opportunities
for our brand partners, including celebrity events,
golf tournaments as well as actual events where
you can sell your brands direct to the consumer!!

$ for $ there is no better return on your branding
investment than the 2011 Toast to Humanity
Integrated Marketing Program!

“Stopping marketing to save money,

is like stopping the clock to save time.”
--Henry Ford in Forbes magazine, defending his
marketing budget during the Great Depression

*360 Integrated Marketing Program
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Toast to Print and Online Marketing Program

Humanity”

Print Marketing Campaign:

Your brand will be highlighted in a national media campaign including
the following publications:

Golfers Guide Lifestyle (Value: $16,000)~A brand new magazine that
focuses on the lifestyle around the enthusiastic golfer, including food,
wine, travel and home purchasing. Your brand will be highlighted in
a co-op full/page, full/color advertisement as well as given copy in a
special section of WeekendWinelVatch®

Loews Hotel Magazine (Value: $15,000)~Running in September,
2011, this co-op full/page, full/color advertisement will feature your
brand in over 100,000 gorgeous magazines and will be distributed in
every single hotel room in all 15 properties! What a great way to push
branding before OND!

Golfers Guide (Value: $3,500)~Garner over $40,000 worth of media
with this publication alone. With 23 different markets, your brand will
be highlighted in a co-op full/page, full/color advertisement.

Online Marketing Program:

Online Marketing Program: (Value: $4,500)

Exclusive to Golfers Guide Online, our WeekendWineWatch gives your
wine exposure with both copy and graphic exposure through our Wine
Notes section. In addition, our Tippling Tip section promotes your spirit
brand in an educational and fun angle. And, over 350,000 Player's Club
E-Newsletters also link back to our Weekend\WVineWatch page. There
is simply nothing like this out there!!
http://www.golfersguide.com/weekend-wine-watch/toast-to-humanity.html
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Email, Public Relations and

Toast to ] Direct to Consumer Marketing Program
Humanity

< GOLFER'S GUIDE

Email Marketing Program:

(Value: $1,500)
Back for the second year, reach over 350,000 subscribers nationally.
You pick the month you want to be highlighted and have a link back to
our Weekend Wine Watch home page. Remember, you are the only
wine/spirit content being promoted!!!

Press Coverage:
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(Value: $2,500) Fliiinity)

Your brand will be listed in a press Wéﬂﬂd
release naming the 2011 Toast to WineWatc
Humanity brands. This release will mmﬁm

go over the wire announcing the
launch of our 2011 program.

Y

"Toast to
Humanity*

Join us
for a toast.

Cavi : INTAGLIO
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Direct to Consumer
Marketing Program:

=N At every event, consumer brochures will
Decanter be handed out promoting your brand and

r _ letting consumers know what brands are
,f” u supporting Toast to Humanity and which
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e

a2

Santa Rita |
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humanitarian  organizations Toast to
Humanity is supporting.
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Toast to Sampling and Sales Events
Humanity”

Toast to Humanity Sampling Events =

—

Toast to Humanity Wine Camp/Fesitival~

November 18-20, 2011, Toast to Humanity Wine/Food
Camp, Doral Arrowood Rye Brook, New York.

Either a supper club-dine around experience or a celebrity
chef cook-off, this annual event will prove to be a great
way to highlight your brands to over 300 consumers.
This is another exclusive Toast to Humanityevent!!

Miami International Wine Fair~

October, 2011, Miami Beach, Florida Now in its ninth
year, the Miami International Wine Fair and Toast to
Humanity have partnered since both of our inceptions.
This allows us to develop unique opportunites for our
brands and reach over 2,000 visitors during this event.
This is the largest wine trade fair in Florida and is
now drawing a comprable consumer presence as well.

Toast to Humanity Sales Events

Toast to Humanity Retail Shoppe~

Thursday, October 13th, 2011 at Fort Lauderdale
Country Club, your brand will have a table for
sampling opportunities to over 300+ guests who will
be making wine/spirit purchases that will benefit
their respective charities. By partnering with the Fort
Lauderdale Country Club, we have developed a unique
program that is a win/win for all parties involved.
Add incremental sales to our 2011 integrated program
and don'tmiss out on this unige and exciting opportunity!!

Add incremental sales to our 2011 integrated program




Toast to

Humanity* 2010 Testimonials from Charities and Clients!

What People Are Saying About Us!

-"Bonnie has been great to work with. Her passion and drive in Toast
shines through and Ellman Family Vineyards is proud to be associated
with her company. We look forward to a continued successful
partnerships.”

--Neil Ellman, Ellman Family Vineyards

-"| have been involved in the Toast to Humanity program for over six
years now and what | love about it is the extra push it gives my brands
during the OND months and arms my sales team with some good
promotional strength when they go call on accounts”

--James Sichel, Proprietor, Maison Sichel

-"| want to thank Bonnie Skop for the great job she is doing and her
ambitious effort to make this a great partnership. We are happy to
participate our second year in the Toast to Humanity program. There
Is simply nothing out there like this.”

--Nicola Raia, VP Southeast Ethica Wines.

-"Toast to Humanity was a great addition to our Golf Tournament and
Dinner. | was impressed with their presence and the wine introduced
to our donors. They made our evening a remarkable event and one
that made you leaving the evening looking forward to next year's party.
| felt like we had a real partner to make the evening a success.”
--Kevin Keene, Board Member, Helping Abused, Disadvantaged and

Neglected Youth *

maria
-"We thank Toast to Humanity for helping us launch a truly great first ch%%rreglas
year event! With their support and taking a gamble with a brand Hﬂﬁpll%a_l

new event, we were able to help raise the needed funds for the
Cure Breast Cancer Foundation”

--James Hilferty, Key West Bacchanalia and Cure Breast
Cancer Foundation
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